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BUSINESS
Programs

• Accounting, Bachelor of Business Administration (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
accounting-bba/)

• Business Analytics, Bachelor of Business Administration (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
business-analytics-bba/)

• Business and Economics, Bachelor of Business Administration
(http://catalog.ben.edu/lisle-undergraduate/academic-programs/
business/business-economics-bba/)

• Finance, Bachelor of Business Administration (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
finance-bba/)

• Management, Bachelor of Arts (http://catalog.ben.edu/lisle-
undergraduate/academic-programs/business/management-ba/)

• Management and Organizational Behavior, Bachelor of Business
Administration (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/management-organizational-behavior-
bba/)

• Marketing, Bachelor of Business Administration (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
marketing-bba/)

• Accounting, Minor (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/accounting-minor/)

• Business, Minor (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/business-minor/)

• Business Analytics, Minor (http://catalog.ben.edu/lisle-
undergraduate/academic-programs/business/business-analytics-
minor/)

• Entrepreneurship, Minor (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/entrepreneurship-minor/)

• Finance, Minor (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/finance-minor/)

• International Business and Economics, Minor (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
international-business-economics-minor/)

• Management and Organizational Behavior, Minor (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/business/
management-organizational-behavior-minor/)

• Marketing, Minor (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/marketing-minor/)

• Operations Management, Minor (http://catalog.ben.edu/lisle-
undergraduate/academic-programs/business/operations-
management-minor/)

• Marketing, Emphasis (http://catalog.ben.edu/lisle-undergraduate/
academic-programs/business/marketing-emphasis/)

• Applied Artificial Intelligence, Certificate Program (http://
catalog.ben.edu/lisle-undergraduate/academic-programs/certificate/
applied-artificial-intelligence/)

Courses
Accounting
ACCT 1111 Principles of Financial Accounting. (Formerly 111) Principles
of financial accounting; including the basic structure of financial
disclosures. Credit will not be granted for both ACCT 1111 and ACCT
100 (no longer offered). Prerequisites: MATH 1105 or MATH 1110,
BALT 1140, CMSC 1182, CMSC 1184, or BALT 1150. Co-registration in the
prerequisites is permitted. IAI BUS903. This is a core course requiring a
minimum letter grade of “C” for business majors. 3 semester credit hour/
s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA (Typically Offered: Fall and Spring Terms) 

ACCT 1112 Principles of Managerial Accounting. (Formerly 112)
Principles of managerial accounting; including cost accounting, planning
and control systems, and analysis and interpretation of financial
statements. Prerequisite: ACCT 1111. IAI BUS904. This is a core course
requiring a minimum letter grade of “C” for business majors. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA (Typically Offered: Fall and Spring Terms) 

ACCT 2211 Intermediate Accounting I. (Formerly 211) A thorough
study of balance sheet accounts integrated with an analysis of their
relationship to the income statement., statement of cash flows, and their
use by management and external users. Prerequisite: ACCT 1111. This
course requires a minimum letter grade of "C" for majors. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

ACCT 2212 Intermediate Accounting II. (Formerly 212) Part 2 of a
thorough study of balance sheet accounts integrated with an analysis of
their relationship to the income statement., statement of cash flows, and
their use by management and external users. Prerequisite: ACCT 2211.
This course requires a minimum letter grade of "C" for majors. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Spring Term) 

ACCT 2297 Internship. (Formerly 297) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE (Typically Offered: Periodically) 
MESA 

ACCT 3120 VITA Service Learning. (Formerly 120) A service learning
course built around the Internal Revenue Service (IRS) volunteer income
tax assistance (VITA) program. Students must participate in the training,
successfully complete an online IRS exam, and participate at the
volunteer income tax advising site. 2 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 4. Department Consent
Required.  
Campus: LISLE 
MESA (Typically Offered: Periodically) 

ACCT 3309 Accounting Information Systems Laboratory. (Formerly 309)
Students will understand and use accounting software to complete
projects related to business processes. Prerequisite: ACCT 1111 and
ACCT 1112 and Sophomore standing. 2 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Periodically) 
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ACCT 3310 Accounting Information Systems. Students will learn to
analyze the role of accounting information systems within a company's
operating systems; appreciate the wider view of accounting's role in an
organization as an integrated and comprehensive database; and learn the
connections between transaction cycles, internal controls, and computer
ethics. Students will Identify major business processes, apply enterprise
risk management and the COSO framework to identify risks and controls
over these processes, including the risks and controls of a service
organization. They will explain the role of IT within the organization
including its impact on financial reporting and strategy. They will also
understand IT governance, the use of hardware, software, databases,
network technology and mobile technology and the advantages/risks of
using cloud computing. Sophomore standing. Prerequisite: ACCT 1111
and ACCT 1112. This course requires a minimum letter grade of "C" for
majors. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

ACCT 3311 Advanced Managerial Accounting. (Formerly 311) A
comprehensive study of methods used to develop cost information
for manufacturing and service operations and of models for business
planning and control. Prerequisite: ACCT 1112. This course requires a
minimum letter grade of "C" for majors. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

ACCT 3312 Taxation of Individuals. (Formerly 312) An introductory
study of federal regulations covering income taxation of individuals.
Prerequisite: ACCT 1111. This course requires a minimum letter grade of
"C" for majors. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

ACCT 3313 Taxation of Corporations & Entities.  An introductory
study of federal regulations covering income taxation of corporations,
partnerships, and other entities. Prerequisite: C or better in ACCT 3312.
This course requires a minimum letter grade of "C" for majors. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Spring Term) 

ACCT 3321 Forensic Accounting. (Formerly 321) A comprehensive study
of forensic accounting topics. This course provides students of all
majors, concentrations and level of study with a background in the field
of forensic accounting - fundamentals, tools and accounting applications.
Prerequisite: ACCT 1111. 3 semester credit hour/s. 
Campus: MESA (Typically Offered: Periodically) 

ACCT 3322 Fraud Examination. (Formerly 322) An examination of
schemes used by executives, managers, and employees to commit
fraud against their organizations and the prevention, detection, and
investigation strategies used to combat these schemes. Prerequisite:
ACCT 3321. 3 semester credit hour/s. 
Campus: MESA (Typically Offered: Periodically) 

ACCT 3323 Computer Fraud. This course provides an understanding of
how fraud is accomplished by the use of computers and the Internet. It
discusses the types of computer fraud that can occur in organizations
and how computer fraud can be prevented. Prerequisite ACCT 3321. 3
semester credit hour/s. 
Campus: MESA (Typically Offered: Periodically) 

ACCT 3324 Fraud and the Legal Environment. This course examines
criminal theory relating to fraud, existing legislation governing fraud, and
preparation of fraud cases in the court system. Cross listed with MBA
6608. Prerequisite ACCT 3321. 3 semester credit hour/s. 
Campus: MESA (Typically Offered: Periodically) 

ACCT 3391 Topics. Specially designed courses in various business topics
to supplement the business curriculum. Prerequisite: Varies based upon
the specific topic being explored. 1-3 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 12. 
Campus: LISLE 
MESA 

ACCT 3395 Independent Study. Provides an opportunity for an advanced
student in the major to pursue study in a field of business related
interest. 1-3 semester credit hour/s. Course Repeatable. Maximum
number of units allowed: 12. Department Consent Required.  
Campus: LISLE 
MESA 

ACCT 3397 Internship. (Formerly 397) Practical experiences in business
related fields under the supervision of the program. Prerequisite: Consent
of faculty coordinator. 2-6 semester credit hour/s. Department Consent
Required.  
Designation: Engaged Learning 
Campus: MESA (Typically Offered: Periodically) 

ACCT 4313 Auditing and Assurance Services. (Formerly 313) An intensive
study of PCAOB auditing standards, generally accepted auditing
standards and procedures. Prerequisite: ACCT 2212. 3 semester credit
hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA 

ACCT 4315 Advanced Accounting. (Formerly 315) A study of the
accounting methods for consolidations, foreign subsidiaries,
governmental organizations, non-profit entities, and partnerships.
Prerequisite: ACCT 2212. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Periodically) 

ACCT 4316 Accounting Research. (Formerly 316) Students will become
familiar with sources of accounting standards and current information
affecting the accounting profession. Their communication and research
skills will be used to learn about and report on the reasoning behind the
development of accounting standards and current issues in accounting.
Prerequisite: ACCT 2212 and Junior standing. 2 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Periodically) 

ACCT 4395 Independent Study in Accounting. This course allows an
opportunity for a student to concentrate on a specific topic related to
an existing course or to explore a timely topic not covered in an existing
course. A proposal is required, outlining the nature of the problem and
scope of the investigation. A research paper or project is required, as
appropriate to the problem under investigation. 1-3 semester credit hour/
s. Course Repeatable. Maximum number of units allowed: 12. Department
Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
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ACCT 4396 Special Topics in Accounting. Timely accounting topics
are presented in the form of 1, 2, or 3-semester credit hour courses.
Keeping pace with advances in accounting requires constant learning.
These courses provide an opportunity to examine and assess issues
in accounting. There are no designated prerequisites, but students
are encouraged to have completed several accounting courses.
Topics are announced in advance. 1-3 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 12. Department Consent
Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

Business Analytics
BALT 1140 Excel with Business Applications. (Formerly 2240) The
participants in this course will not merely be able to calculate the bottom
line, they will engage in the art of business analytics. Mastering the
basics will open the door for serious financial calculations using real
data modeling. Having derived the numbers, extensive use of Excel's
graphic functions will be deployed to tell the business story. Since not
all things can be calculated, use of Excel's statistical functions will be
exercised to determine probabilities. To embolden the brave, we will delve
into the extensive capabilities of macros that provide complete access
to the whole of the Microsoft Office suite. Prerequisite: MATH 1105 or
MATH 1110. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA (Typically Offered: Periodically) 

BALT 1150 Business Statistics I. (Formerly MGT 1150) Basic course in
statistical technique; includes measures of central tendency, variability,
probability theory, sampling, estimation, and hypothesis testing.
Prerequisite: MATH 1105 or MATH 1110. Credit will not be given for both
MATH 1150 and BALT 1150. IAI BUS901. 3 semester credit hour/s. 
Designation: Computational, Mathematical, and Analytical (QCM) 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

BALT 2251 Business Statistics II. (Formerly MGT 2251) Covers:
Regression and correlation, analysis of variance, and nonparametric
statistics. Prerequisite: MGT 2251 or BALT 1150. 3 semester credit hour/
s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

BALT 2297 Internship. (Formerly 297) 2-6 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 12. Department Consent
Required.  
Designation: Engaged Learning 
Campus: LISLE (Typically Offered: Annually) 

BALT 3300 Programming for Analytics. (Formerly 300) This course will
provide an introduction to programming languages used for analytics.
Students will be exposed to the techniques required to take programming
certification exams in the software presented. Prerequisite: Must earn a
grade of "C" or better in MGT or BALT 1150. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

BALT 3301 Managerial Decision Making Under Uncertainty. (Formerly
301) This course introduces students to the art and science of decision
making under constraints such as limited data, uncertainty, and
competing objectives. The course provides students with hands on
experience using problem solving techniques. Students will be introduced
to simulation modeling, optimization techniques, and decision trees.
Prerequisite: MGT or BALT 1150. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Spring Term) 

BALT 3310 Visualization Techniques and Dashboarding. There is a
proliferation of data within organizations that can be used to reduce
expenses and increase profits i.e. gain a competitive edge. Attempting
to gain insight into the numbers through text is ineffective. Visualization
techniques provide an opportunity to spot trends and patterns. This
course focuses on using visualization techniques to develop business
insights and dashboards to effectively convey those insights to a non-
technical audience. Prerequisite: Must earn grade of "C" or better in MGT
or BALT 1150. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

BALT 3325 Lean Six Sigma for Operational Excellence. (Formerly 325)
Lean Six Sigma is a methodology that focuses on process efficiency
and effectiveness which directly translates into increased customer
satisfaction and improved return on Investment (ROI). This course
focuses on the linkage between strategy and achieving operational
efficiency using real-world projects and business cases. Prerequisite:
Earned a grade of "C" or better in MGT or BALT 1150. 3 semester credit
hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

BALT 3330 Database Structures & Queries. (Formerly 330) In this course
students will be introduced to the basic concepts of databases. The
course stresses the storage, retrieval and manipulation of data using
SQL. Computer software techniques used in business with emphasis
on information management and database management systems (data
management and analysis; database management systems, and query
languages). The course also includes an overview of a data warehouse
structure, developing skills in Microsoft Access and data retrieval for
analysis. Prerequisite: Earned a grade of "C" in BALT 1140. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

BALT 3350 Business Process Management. (Formerly 350) This course
introduces the latest advances in business process technologies and
management such as business process planning, business process
requirements analysis, business process modeling, workflow system
design and implementation. The course will emphasize a hands-on
approach. Prerequisite: Earned a grade of "C" in BALT 1140. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Spring Term) 

BALT 3360 Social Network Analysis. Social computing is a term used
to describe the intersection of human social behavior and technology
systems. This course will introduce students to the concepts of social
networks from the viewpoint of economists, sociologists, psychologists
and technologists. The focus of the course will be on viewing social
groups as networks and decision making as a form of game theory. Real
world applications such as online auctions and prediction markets will
be explored. Prerequisite: Earned a grade of "C" in BALT 3301 or MGT/
BALT 2251. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 

BALT 3370 Introduction to GIS for Business Analysis. (Formerly 370)
Introduction to GIS for Business Analysis. GIS is an advanced data
visualization technique which organizes spatial data into layers for
analysis and viewing as maps and 3d scenes. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 
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BALT 4320 Data and Text Mining. (Formerly 320) Knowledge discovery
and business analytics are core tools used by organizations to direct
business decisions, improve strategies, reduce risk and create new
business opportunities. This course focuses on algorithm techniques
that can be used for knowledge discovery such as classification,
association rule mining, clustering, and heuristics. Successful
applications of this methodology have been reported in areas such as
credit rating, fraud detection, database marketing, customer relationship
management, and stock market investments. This course will cover data
mining for business intelligence and will cover applications to both data
and text. The focus is on several techniques that aim at discovering
patterns that can bring value or “business intelligence” to organizations.
Examples of such patterns include fraud detection, consumer behavior,
and credit approval. The course will cover the most important data mining
techniques including: classification, clustering, association rule mining,
prediction --- through a hands-on approach using specialty software.
Prerequisite: Earned a grade of "C" in BALT 2251. 3 semester credit hour/
s. 
Campus: LISLE (Typically Offered: Spring Term) 

BALT 4330 Predictive Analytics I. (Formerly FINA 3335/330) Aquaints
students with statistical forecasting methodologies, while placing special
emphasis on the underlying assumptions. The emphasis is on time-
series methods used for forecasting and includes techniques such
as decomposition, smoothing, regression, and ARIMA modeling. Pre-
Requisite: MGT/BALT 2251 or BALT 3301. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

BALT 4350 Web Intelligence and Analytics. (Formerly 340) This course
will focus on developing an understanding of web analytics and web
intelligence. Students will learn how to: leverage Web site effectiveness
and marketing; measure, identify, and interpret key Web metrics and KPIs.
Additionally, students will gain an understanding of main data collection
techniques, their impact on metrics, and their limitations. Insight into
the potential of data mining and predictive analytics in the context of the
Web will be explored as well as web spiders, web bots and social listening
software. Prerequisite: BALT 3330. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 

BALT 4361 Fun with AI: Hands-On Intro to Artificial Intelligence and
Text Prompting. This course can help anyone enjoy exploring AI, and
learn to think critically about it. Activities include exploring the latest
generative AI tools that allow you to create video and music with text
prompts. No prior experience required. Free texts include: Surfing the
Tsunami, which includes a general intro to AI as well as introducing
related societal impact and ethical questions; Carla and Her Data, a book
co-authored with Richard Whitt, a Georgetown legal scholar, focused on
ethical implications of AI and Discovering Data: a book to introduce AI
with hands-on activities and learning about how AI is used in business.
Appropriate for business students learning about AI, CS students (who
have a documented need exposure to business), and any other discipline.
Certification: an AI ethics certification from Glia.net will be included,
which helps students to engage with how fiduciary principles can be used
in handling sensitive data. Credit will not be given for both BALT 4361 and
BALT 4391, Fun with AI. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

BALT 4362 Make Your Own Bots: Automating Tasks with ChatGPT,
RPA and Prompt Engineering. Hands-on introduction to how you can
make bots, with emerging platforms that require no coding experience;
general hands-on introduction to how automation is impacting
business, including ethical implications. A closer look is taken at
prompt engineering, which is very doable and is a top emerging skill.
No prior experience required. Students are introduced to several data
certifications, which can help individuals to be more competitive in the
job market. Credit will not be given for both BALT4362 and BALT4391,
Make your own Bots. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

BALT 4363 Data Superpowers: Learning Python and AI Math In Context,
with ChatGPT and Prompt Engineering. Hands on introduction to Python
coding and math related to AI, with a focus on math actually used in
the workplace, and ways to use Python Libraries and ChatGPT instead
of having to fully memorize the math. Math and coding expertise is
a primary barrier for entry into most masters programs in AI and this
course is meant to help students see coding and math as tools, build
confidence with assistants like ChatGPT and Python Libraries, and
discuss how learning more math can help you in some situations with
optimization. Includes introduction to python certification, which can help
learners to become more competitive in the job market. Discussion of
how Python can give you more advanced capability to “train” AI through
prompt engineering. Credit will not be given for both BALT4363 and
BALT4391, Data Superpowers. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

BALT 4364 Learning Conventional AI and Generative AI with Google
Collab and ChatGPT. This is meant to give students exposure to
important tools such as Google Collab, which can simplify and expedite
learning AI, and integrates ChatGPT as a tutor. “Conventional AI” is
the primary field of machine learning and deep learning that has been
increasingly used in business, and students are introduced to assistive
platforms that make it easier to use, but are also invited to try using
AI directly, through Python, with help from ChatGPT (like having a tech
assistant and tutor). Generative AI is the newer form of AI that is taking
the world by storm, which led to ChatGPT and other tools, based on LLMs,
or large language models. General hands-on introduction also includes
exploration of http://fast.ai, which students are invited to start exploring
and to full explore after this course. It is recommended that students
either take the Data Superpowers course, or to work through both free
Python books at http://www.learnskills.tech. Credit will not be given for
both BALT4364 and BALT 4391, Learning Conventional AI and Generative
AI. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Fall Term) 

BALT 4395 Independent Study in Business Analytics. This course allows
an opportunity for a student to concentrate on a specific topic related to
an existing course or to explore a timely topic not covered in an existing
course. A proposal is required, outlining the nature of the problem and
scope of the investigation. A research paper or project is required, as
appropriate to the problem under investigation. 1-3 semester credit hour/
s. Course Repeatable. Maximum number of units allowed: 12. Department
Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
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BALT 4396 Special Topics in Business Analytics. Timely business
analytics topics are presented in the form of 1, 2, or 3-semester credit
hour courses. Keeping pace with advances in analytics requires constant
learning. These courses provide an opportunity to examine and assess
issues in analytics. There are no designated prerequisites, but students
are encouraged to have completed several business analytics courses.
Topics are announced in advance. Department Consent Required. 1-3
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

BALT 4397 Institute Project. (Formerly 397) Real-world project in
business analytics under the supervision of a faculty mentor. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 

Economics
ECON 1100 Introduction to Economics. This core course is a general
introduction for non-majors into the operation of the economy. Includes
the demand-supply model, and study of specific market structures
(Microeconomics), and the aggregate demand-aggregate supply model,
business cycles, unemployment, inflation and monetary and fiscal policy
(Macroeconomics). Pre-requisite: MATH 0095. IAI S3900. 3 semester
credit hour/s. 
Designation: Political, Global, and Economic Systems (QPE) 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

ECON 2001 Principles of Microeconomics. (Formerly 2102) Demand-
Supply model, consumer and firm decision-making, market structures,
price determination, resource allocation. Prerequisite: MATH 1105 or
MATH 1110. IAI S3902. 3 semester credit hour/s. 
Designation: Political, Global, and Economic Systems (QPE) 
Campus: LISLE 
MESA 

ECON 2002 Principles of Macroeconomics. (Formerly 2101)
Determination of income, employment, and the price level. Effects of
fiscal and monetary policies. Prerequisite: MATH 1105 or 1110 and "C" or
better in ECON 2001. IAI S3901. 3 semester credit hour/s. 
Designation: Political, Global, and Economic Systems (QPE) 
Campus: LISLE 
MESA 

ECON 2201 Theory of Income and Economic Growth. Advanced analysis
of determinants of growth, national income, employment, and price
level; monetary and fiscal policy. Prerequisite: ECON 2002, ECON 2001. 3
semester credit hour/s. 
Campus: LISLE 

ECON 2292 Economics Teaching. (Formerly 292) This course is
a practicum in economics. 1-3 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 12. Department Consent
Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

ECON 3202 Price Theory and Application. Analysis of consumer choices
and of decision-making by firms under different market conditions.
Prerequisite: "C" or better in ECON 2001 and ECON 2002. 3 semester
credit hour/s. 
Campus: LISLE 

ECON 3291 Topics. (Formerly 291) Advance coverage of selected topics
in economics. Specific content will vary from year to year depending
on which faculty member teaches the course. 3 semester credit hour/
s. Course Repeatable. Maximum number of units allowed: 15. 
Campus: LISLE 

ECON 3305 Comparative Economic Systems. (Formerly 305) A
comparative analysis of the major world economic systems, including
a critical appraisal of underlying philosophies, economic theories,
structures, and performance. 3 semester credit hour/s. 
Campus: LISLE 

ECON 3360 International Trade and Finance. (Formerly 360) Trade theory,
trade barriers, balance of payments, exchange rates, open-economy
macroeconomics. Prerequisite: ECON 2002 and ECON 4310. 3 semester
credit hour/s. 
Campus: LISLE 

ECON 4297 Internship. (Formerly 297) Practical experience in
economics/business-related fields under the supervision of the
program. 2-6 semester credit hour/s. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE (Typically Offered: Periodically) 

ECON 4310 Money and Financial Markets. (Formerly 310) Study of
money, the banking system, monetary theories, and relation of the
monetary system to national income, employment, and price levels.
Prerequisite: Earned a grade of "C" or better in both ECON 2001 and
ECON 2002. Cross-listed as ECON 4310/FINA 4310. 3 semester credit
hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

ECON 4391 Topics. (Formerly 391) Advance coverage of selected topics
in economics. Specific content will vary from year to year depending
on which faculty member teaches the course. 3 semester credit hour/
s. Course Repeatable. Maximum number of units allowed: 15. 
Campus: LISLE (Typically Offered: Periodically) 

Entrepreneurship
ENT 3301 Entrepreneurship. An introduction to the various aspects of
entrepreneurship. Students learn how to develop and present business
plans and business models. Prerequisite: MKTG 2300, ACCT 1111. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA 

ENT 3330 Family Business. (Formerly 330) In this course, students
are challenged to advance a real opportunity for value creation within
a family business. Students will conduct both primary and secondary
research through engaging family members, prospective customers,
experts, suppliers, stakeholders, and investors of a family-run business.
Students will gain a clearer understanding of the complexities involved
with mixing entrepreneurial efforts and family dynamics. Course readings
and cases will provide supplemental background. 3 semester credit hour/
s. 
Campus: LISLE 
MESA 
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ENT 4305 Capital Acquisition and Alternative Investments. (Formerly
FINA/ENT 3310) This course focuses on funding and managing
entrepreneurial businesses through the various stages of business
growth and explores differences in funding for different business models
and organizations (e.g. technology, non-profit). Students will learn: 1) how
to develop pro forma financial plans 2) conduct what-if analysis by the
changing funding requirements of a firm growing from inception through
maturity with a particular emphasis on deal structure and risk/reward
scenarios for different investor types. Prerequisite: Earned grade of "C" or
better in FINA 4380. 3 semester credit hour/s. 
Campus: MESA (Typically Offered: Spring Term) 

ENT 4320 Technology Innovation. (Formerly 320) Many new businesses
are based on technology (e.g., Facebook, Amazon…) for its products
or services, which presents many challenges. New technology is often
embraced because of its “coolness” factor while the downside risks
are ignored. The Internet of Things is presenting such challenges by
exposing companies to potential litigation from harmed customers. Other
challenges in areas of intellectual property protection, team building and
funding opportunities also exist. This course explores entrepreneurship in
growing new technology ventures. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

ENT 4340 Entrepreneurial Challenge. Students, organized in teams,
compete over the semester testing their skills in strategy, marketing,
negotiation, management, finance and problem solving skills in
developing and presenting entrepreneurial ideas and opportunities. .
Students will form a business, develop a business plan, and present their
results to a panel of judges. Prerequisite: ENT 3301. 3 semester credit
hour/s. 
Campus: LISLE 
MESA 

ENT 4440 Entrepreneurial Internship. Students complete an internship to
gain practical experience in entrepreneurship. All internships require prior
approval by the Goodwin College. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA (Typically Offered: Fall and Spring Terms) 

Finance
FINA 2220 Personal Financial Planning. (Formerly 220) An introduction to
personal financial planning. Topics covered include: time value of money,
tax planning, cash management, credit cards, purchase of home, auto and
health insurance, retirement and estate planning. 3 semester credit hour/
s. 
Designation: Individuals, Organizations, and Societies (QIO) 
Campus: LISLE (Typically Offered: Periodically) 
MESA (Typically Offered: Periodically) 

FINA 2297 Internship. (Formerly 297) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 

FINA 2300 Principles of Finance. This course provides a brief
introduction to the fundamentals of corporate finance to help students
acquire an understanding of broad economic issues that are of wide
applicability in many areas of corporate finance. Key concepts and
applications include: time value of money, risk-return tradeoff, cost
of capital, interest rates, capital budgeting, bond and stock valuation,
discounted cash flow (DCF) analysis, net present value, internal rate of
return, payback period. Prerequisite: Earned a grade of "C" or better in
both ACCT 1111 and BALT 1150 or MGT 1150. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

FINA 3320 Investments. (Formerly 320) A framework useful to
develop investment policy for individuals and institutions; security
evaluation methods and portfolio management strategies are developed.
Prerequisite: FINA 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA (Typically Offered: Spring Term) 

FINA 3360 Econometrics I. This course covers the statistical tools
needed to understand empirical economic/finance research and to plan
and execute independent research projects. It involves the economic
applications of the statistical techniques of simple and multiple
regression analysis. The course assumes a basic knowledge of statistical
analysis, such as hypothesis testing and interval estimation. Prerequisite:
Earned a grade of "C" or better in both BALT 1140 and BALT 1150. 3
semester credit hour/s. 
Campus: LISLE 
MESA 

FINA 3365 Fundamental and Technical Currency Trading. Fundamental
and technical trading is driven by the practitioners’ knowledge of
managing an enhanced algorithmic proprietary foreign exchange fund.
The class will learn the basics of managing money and speculative
trading on the basis of economic analysis, western and eastern technical
analysis (with an emphasis on candlestick charting), and psychological
attitudes. Students will produce and trade their own speculative trading
plan: watch the market, analyze profitable situations, and produce
winning trades. The class will manage a $50K simulation speculation
book and will also watch the professor trade a real money book in class.
Prerequisite: FINA 2300. 3 semester credit hour/s. Department Consent
Required.  
Campus: LISLE 
MESA 

FINA 3391 Topics. (Formerly 391) Specially designed courses in various
business topics to supplement the business curriculum. Prerequisite:
Varies based upon the specific topic being explored. 3 semester credit
hour/s. Course Repeatable. Maximum number of units allowed: 12. 
Campus: LISLE 

FINA 3395 Independent Study. (Formerly 395) Provides an opportunity
for an advanced student in the major to pursue study in a field
of business related interest. 1-3 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 12. Department Consent
Required.  
Campus: LISLE 
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FINA 4305 Capital Acquisition and Alternative Investments. (Formerly
FINA/ENT 3310) This course focuses on funding and managing
entrepreneurial businesses through the various stages of business
growth and explores differences in funding for different business models
and organizations (e.g. technology, non-profit). Students will learn: 1) how
to develop pro forma financial plans 2) conduct what-if analysis by the
changing funding requirements of a firm growing from inception through
maturity with a particular emphasis on deal structure and risk/reward
scenarios for different investor types. Prerequisite: Earned grade of "C" or
better in FINA 4380. 3 semester credit hour/s. 
Campus: LISLE 

FINA 4310 Money and Financial Markets. (Formerly 310) Study of money,
the banking system, monetary theories, and relation of the monetary
system to national income, employment, and price levels. Prerequisite:
Earned a grade of "C" or better in both ECON 2001 and ECON 2002. Cross-
listed as ECON 4310/FINA 4310. 3 semester credit hour/s. 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

FINA 4325 Futures and Derivatives. (Formerly 4325) An examination
of the pricing and use of options, futures, forwards and swaps in
the financial markets. Prerequisite: Earned a grade of "C" or better in
FINA2300. 3 semester credit hour/s. Typically offered: Annually. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Annually) 

FINA 4335 Financial Risk Management. This course will introduce
students to financial risk management issues in different financial
assets. The course will cover Greek letters, volatilities, Value at Risk,
and Stress Testing. Prerequisite: Earned a grade of "C" or better in both
FINA 2300 and FINA 4325. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Annually) 
MESA (Typically Offered: Spring Term) 

FINA 4340 Fixed Income. This course will introduce students to fixed
income markets and debt securities. Topics covered include: interest
rate measures, forwards, futures, duration and convexity, the yield curve,
and yield spreads. Prerequisite: Earned a grade of "C" or better in both
FINA 2300 and BALT 3301. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Annually) 

FINA 4355 Equity Valuation. The objective of this course is to learn
firm, debt, and equity valuation methods in a framework that is both
conceptually rigorous and relevant for practice. While there are new
concepts introduced in this course, the emphasis is on the practical
application of finance and accounting concepts already covered in other
courses. Prerequisite: Earned grade of "C" or better in FINA 2300 and
MGT/BALT 2251 or BALT 3301. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

FINA 4360 Econometrics II. The continuation of Econometrics I with
a focus placed upon basic time series analysis. The course will cover
basic regression analysis, Serial Correlation and Heteroskedasticity in
time series, and other advanced topics in financial risk management.
Prerequisite: Earned a grade of "C" or better in FINA 3320 and
FINA 3360. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

FINA 4365 Financial Modeling. The course provides the financial
modeling skills of practical problems in investment analysis, portfolio
management, and valuation. In particular, the course will cover the
application of Excel spreadsheet (and other statistical software) to the
statistical analysis of financial market data, optimization problems, the
valuation of financial assets and Monte Carlo simulation. Prerequisite:
Earned a grade of "C" or better in both FINA 4325 and FINA 4340. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA (Typically Offered: Fall and Spring Terms) 

FINA 4370 Multinational Corporate Finance. (Formerly 3370) Stresses
the financial decision-making of a firm in an international setting. Covers
international financial markets, exchange risk management, asset and
liability management, and international banking. Prerequisite: Earned
grade of "C" or better in ECON 2001, ECON 2002, and FINA 4380. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

FINA 4380 Advanced Managerial Finance. A continuation of principles
of finance with a focus placed upon corporate financial decisions. This
course focuses on the corporate financial management which involves
planning, acquiring, and effectively allocating of funds within a business.
It also discusses challenges of managing the firm from a financial
perspective in terms of the firm’s capital structure, investment in capital
projects, funding capital, regulations of business financing. Prerequisite:
FINA 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

FINA 4391 Applied Investment Management I. The course covers various
topics in portfolio management including stock return analysis, firm
analysis, and constructing portfolio using diversification. Students will
use stock trading simulation to apply theory and practical methods. The
course also includes option and bond trading. Prerequisite of "C" or better
in FINA 2300 or by permission number obtained by the department. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

FINA 4392 Applied Investment Management II. The course covers various
topics in portfolio management including analysis of financial risk,
hedging the financial risk using derivatives and constructing portfolio
using minimum variance. Students will use stock trading simulation
to apply the risk measures and hedging methods. Prerequisite of
"C" or better in FINA 2300 or by permission number obtained by the
department. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

FINA 4393 Applied Investment Management III. As a continuation of
Applied Investment Management II, the course covers various topics in
portfolio management including time series analysis, firm analysis, and
asset management. Students will apply theory and practical methods
in fund management. The course also includes investment strategy,
recording trading log and presentation skills. This is the third course of
three Applied Investment Management courses. 3 semester credit hour/
s. Department Consent Required.  
Campus: LISLE (Typically Offered: Spring Term) 

FINA 4397 Institute Project. (Formerly 397) Practical experiences
in business related fields under the supervision of the program
coordinator. 2-6 semester credit hour/s. Course Repeatable. Maximum
number of units allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 
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International Business
INTB 1101 The Global Economy. (Formely 101) This course examines the
concept of globalization from an international business and economic
perspective. Special attention is paid to the political, legal, cultural and
technological forces that affect and are affected by this phenomenon. 3
semester credit hour/s. 
Designation: Political, Global, and Economic Systems (QPE); Global 
Campus: LISLE (Typically Offered: Fall, Spring, and Summer Terms) 
MESA 

INTB 2292 Business Anthropology: Culture and International
Business. (Formerly 292) Introduction to the impact of cultural variation
on the functional areas of business with emphasis on globalization and
the development of the world system. 3 semester credit hour/s. 
Designation: - 
Campus: LISLE 

INTB 3291 Topics. (Formerly 291) This course examines such topics
as globalization, international trade and investment, offshoring of
production, and the impact of international business on culture. 3
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 15. 
Campus: LISLE (Typically Offered: Periodically) 

INTB 3300 Introduction to International Business. (Formerly 300) This
course is designed to introduce students to the importance and role of
international business. Predominant themes will be culture and business
opportunities. Topics include international trade, balance of payments,
multinational corporations and the functional areas of international
business. 3 semester credit hour/s. 
Designation: Global 
Campus: LISLE (Typically Offered: Fall Term) 

INTB 3302 International Management. (Formerly 302) Study of the
dynamics involved in international business management. Explores key
issues such as political, legal and labor environments, strategic planning
and organizational design. Emphasis is placed on the role of managers
and others in successful international operations. 3 semester credit hour/
s. 
Designation: Global 
Campus: LISLE (Typically Offered: Spring Term) 

INTB 3320 Area Studies. (Formerly 320) Cultural, economic and business
conditions of different world regions. 3 semester credit hour/s. 
Designation: Global; Engaged Learning 
Campus: LISLE (Typically Offered: Periodically) 

INTB 3330 Global Human Resource Management. (Formerly 330)
Analyzes effect of human resource practices on the global corporation's
strategy and structure, and demonstrates the complexity of recruitment,
selection, training, evaluation, compensation, and labor relations in global
organizations. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 

INTB 3340 Global Logistics. (Formerly 340) This course introduces
students to the changing and increasingly important role of logistics in
the global business arena. Students will explore the areas of inventory
planning and management, supply chain integration, transportation
and distribution, and warehousing; logistics information systems
architectures and implementation strategies; and logistics organization
design alternatives. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

INTB 3360 International Trade and Finance. (Formerly 360) Trade theory,
trade barriers, balance of payments, exchange rates, open-economy
macroeconomics. Prerequisite: ECON 2002 and ECON 4310. 3 semester
credit hour/s. 
Campus: LISLE 

INTB 4350 International Marketing. (Formerly 350) Studies strategic
issues in marketing products and services across national borders.
Examines cultural, legal, ethical, and economic constraints. Prerequisite:
INTB 3300 or MKTG 2300. 3 semester credit hour/s. 
Designation: Global 
Campus: LISLE (Typically Offered: Fall Term) 

INTB 4371 International Negotiations. (Formerly 371) This course aims
to introduce students to the theoretical basics of joint problem-solving
negotiation, with a particular emphasis on cross-cultural negotiation. As
the emphasis here is on learning by doing, students will be lead through
a variety of simulations that represent a variety of negotiation settings. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 

INTB 4375 Global Interdependence. (Formerly 375) Politics of
international economics and economic determinants of international
politics in a globally interdependent world. 3 semester credit hour/s. 
Designation: Global 
Campus: LISLE (Typically Offered: Periodically) 
MESA (Typically Offered: Periodically) 

INTB 4380 Global Strategic Management. (Formerly 380) This course, as
the capstone to the International Business and Economics major, should
come after students have studied all basic aspects of international
business. The course focuses on multinational corporate strategies.
Using a computer simulation and the case study method, students will
apply the concepts of accounting, finance, marketing, and management
to the development of an international strategic plan. Prerequisite: Senior
standing. 3 semester credit hour/s. 
Designation: Writing Intensive; Learning Community; Global; Engaged
Learning 
Campus: LISLE 

INTB 4391 Topics. (Formerly 391) This course examines such topics
as globalization, international trade and investment, offshoaring of
production, and the impact of international business on culture. 3
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 15. 
Campus: LISLE (Typically Offered: Periodically) 

INTB 4395 Independent Study. (Formerly 395) Directed readings,
independent research, or student projects on areas of individual
academic interest; topics, meeting times, and outcomes arranged with
instructor. 1-3 semester credit hour/s. Course Repeatable. Maximum
number of units allowed: 15. Department Consent Required.  
Campus: LISLE 

INTB 4397 Institute Project. (Formerly 3297 397) An internship with
a company, not-for-profit organization, or government agency in an
international business capacity. This may involve companies in the
United States or abroad. Students that complete internships in the
United States must arrange an internship that involves some aspects of
international operations. 2-6 semester credit hour/s. Department Consent
Required.  
Designation: Engaged Learning 
Campus: LISLE 
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Management and Organizational Behavior
MGT 1120 "Going Green" in the Business World. This course provides
students of all majors, concentrations and levels of study a variety of
business frameworks and tools to influence business leaders’ decisions
about environmental sustainability. As a result of this course the student
will better understand how they can make a positive difference on the
job influencing their employers to adopt green business practices. 1
semester credit hour/s. 
Designation: Sustainability; Global 
Campus: LISLE (Typically Offered: Periodically) 

MGT 1125 Business Sustainability Topics. This course traces present-
day expectations on corporations for taking on environmental and social
responsibilities. Students will study specific topics that are important
components of sustainability initiatives. Topics include consumerism
and resource depletion, substitution of renewable for non-renewable
resources, building design and construction, carbon reduction, waste
reduction and recycling, climate change and sustainability measurement
and reporting. 3 semester credit hour/s. 
Designation: Sustainability; Global 
Campus: LISLE (Typically Offered: Periodically) 
MESA (Typically Offered: Periodically) 

MGT 2217 Group Dynamics and Learning Strategies. (Formerly 217) This
course provides an overview of organizational structure, group dynamics,
and learning strategies. Prerequisite: Admission to the Adult Bachelor of
Arts Learning Team or Online Program. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

MGT 2235 Business Law. (Formerly 235) Introduction to the role of the
legal system in our society with an emphasis on the law of contracts,
sales, and agency. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MGT 2237 Business Communications. (Formerly 237) Theory and
practice of communication within and between business organizations of
all types. Focus on the training for and development of entry-level skills in
communication and its related technology. 3 semester credit hour/s. 
Designation: Writing Intensive 
Campus: LISLE 
MESA 

MGT 2262 Employee Recruitment Strategies. (Formerly 262) This
course will focus on developing, implementing and evaluating sourcing,
recruitment, hiring, orientation, succession planning, retention, and
organizational exit programs necessary to ensure the workforce's ability
to achieve the organization's goals and objectives. 3 semester credit
hour/s. 
Campus: LISLE 
MESA 

MGT 2264 Employee Performance and Appraisal Management. (Formerly
264) This course will focus on developing, implementing and evaluating
activities and programs that address employee training and development,
performance appraisal, talent and performance management, and the
unique needs of employees to ensure that the knowledge, skills, abilities,
and performance of the workforce meet current and future organizational
and individual needs. 3 semester credit hour/s. 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

MGT 2266 Essentials of Compensation and Benefits. (Formerly 266) This
course will focus on developing, selecting, implementing, administering,
and evaluating compensation and benefits programs for all employee
groups that support the organization's strategic goals, objectives, and
values. 3 semester credit hour/s. 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

MGT 2270 Employment Law and Risk Management. (Formerly 270)
This course will focus on developing, implementing, administering,
and evaluating programs, plans, and policies which provide a safe and
secure working environment and to protect the organization from liability.
Additional focus will be placed on the workplace relationship between
employer and employee in order to maintain relationships and working
conditions that balance employer and employee needs and rights in
support of the organization's strategic goals, objectives, and values. 3
semester credit hour/s. 
Campus: LISLE 
MESA 

MGT 2291 Topics. (Formerly 291) Specially designed courses on various
business topics to supplement the management curriculum. Varies based
upon the specific topic being explored. 3 semester credit hour/s. Course
Repeatable. Maximum number of units allowed: 9. Department Consent
Required.  
Campus: LISLE 
MESA 

MGT 2297 Internship. (Formerly 297) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

MGT 3300 Management. (Formerly 300) Fundamental principles and
practices of the corporate enterprise are utilized to consider planning,
organizing, implementing and controlling in management. Prerequisite:
Sophomore standing. 3 semester credit hour/s. 
Designation: Writing Intensive 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MGT 3303 Management Labor Relations. The course focuses on the
evolution of employer-employee relations in union and non-union
organizations. The emphasis is on union, governmental and workplace
policies and practices, history, functions, forecasted changes relating
to labor and management in both public and private sector. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 
MESA 

MGT 3305 Introduction to Sports Culture in America. Introduces students
to the business side of sports in America and provides an overview
for the opportunities in the sports and leisure industry. The course
emphasizes critical thinking skills and covers ethics, social concerns and
the economic impact of sports and leisure upon America. 3 semester
credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 
MESA (Typically Offered: Periodically) 
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MGT 3323 Group Processes. (Formerly 323) Provides the basic theory
necessary to understand the components of the group process. The
course gives the opportunity to participate in functioning groups for
decision making and to practice newly developed skills in class groups. 3
semester credit hour/s. 
Campus: LISLE 
MESA 

MGT 3347 Project Management. (Formerly 347) The art and science of
project management as applied to a variety of business and technology
settings. Discusses how to initiate, plan, execute and control, and close
projects, within budget and on schedule. Includes management of project
scope, time, cost, quality, human resources, communications, and risks. A
project planning software tool is utilized, usually MS Project. Prerequisite:
Junior or Senior Standing. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA 

MGT 3395 Independent Study. Provides an opportunity for an advanced
student in the major to pursue study in a field of business related
interest. 1-3 semester credit hour/s. Course Repeatable. Maximum
number of units allowed: 12. Department Consent Required.  
Campus: MESA (Typically Offered: Periodically) 

MGT 4320 Organizational Behavior. Overview of organizational structures
and group dynamics. Examines job satisfaction, motivation, performance
evaluation, decision-making and goal setting. Pre-Req: MGT 3300 "C" or
better. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MGT 4330 Human Resource Management. (Formerly 330) This course
provides an in-depth understanding of the principles and practices
of effective human resource management. Students will gain an
appreciation as to how human resource management activities are
influenced by the economy, laws, unions, organizational strategies and
human behavior. Topics covered include human resource planning,
recruitment and selection, training and development, career planning, job
analysis and evaluation, performance appraisal, employee compensation
and benefits, labor-management relations, discipline and grievance
handling, and equal employment opportunity. Prerequisite: Earned a
grade of "C" or better in MGT 3300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MGT 4331 Compensation and Performance Management. This course
examines theory and practice in designing and managing appraisal,
rewards, compensation, and benefit systems in organizations, and
examines the policies and practices used to promote equitable treatment
of employees. Topics covered include theory and practice of attribution
and motivation for talent engagement and retention; how to use rewards,
compensation and benefit systems as vehicles for attracting, motivating,
and retaining employees; designing individual and group incentive
plans; structuring employee benefit plans; determining wage levels and
structures; and legal issues and considerations in compensation and
benefit administration. Prerequisite: MGT 4330. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

MGT 4332 Workforce Planning. This course covers theory and
application methods used in workforce planning and the recruitment
and selection of employees. Course topics include job analysis, job
design, interviewing and assessment methods, selection measures, legal
compliance in recruitment and selection, workforce diversity, employment
discrimination, affirmative action, internal and external selection
processes including the use of contingent workers and outsourcing,
staffing philosophies for socialization, international operations, and
mergers and acquisitions. Prerequisite: MGT 4330. 3 semester credit
hour/s. 
Campus: LISLE 
MESA 

MGT 4335 Talent Development. This course explores the theory
and practice used for leading, training, and developing talent in
organizations. Course topics include training development and
evaluation, employee development, career management and career
pathing within organizations to satisfy individual and organizational
goals. Prerequisite: MGT 4330. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

MGT 4380 Global Strategic Management. Management capstone course
enabling business students to use the disciplines and techniques learned
throughout their program of study. Case studies and/or a business
simulation stress the importance of basing management decisions on a
multinational strategic view of organizations. Students will develop an
strategic plan for an international organization. Prerequisite: Earned a
grade of "C" or better in ACCT 1112, BALT 3301 or BALT 2251, FINA 2300,
MGT 3300, MKTG 2300. 3 semester credit hour/s. 
Designation: Writing Intensive; Global; Engaged Learning 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MGT 4387 Management Capstone. (Formerly 387) This is the
management capstone course enabling students to integrate and use
the disciplines and techniques learned throughout the program of study.
Case studies are utilized to stress the importance of basing management
decisions on a strategic view of organizations. The focus is on the role
of management in the development of organizational strategy, on the
practice of the decision-making process and in the development of an
appropriate organizational structure. Prerequisite: INTB 3302, MGT 4330,
MGT 3347 and admission to the B.A. in Management Program. 3
semester credit hour/s. 
Designation: Writing Intensive; Engaged Learning 
Campus: LISLE 

MGT 4391 Topics. (Formerly 391) Specially designed courses in various
business topics to supplement the business curriculum. Prerequisite:
Varies based upon the specific topic being explored. 1-3 semester credit
hour/s. Course Repeatable. Maximum number of units allowed: 12. 
Campus: LISLE 
MESA 

MGT 4395 Independent Study in Management & Org Behavior. This
course allows an opportunity for a student to concentrate on a specific
topic related to an existing course or to explore a timely topic not covered
in an existing course. A proposal is required, outlining the nature of the
problem and scope of the investigation. A research paper or project is
required, as appropriate to the problem under investigation. 1-3 semester
credit hour/s. Course Repeatable. Maximum number of units allowed:
12. Department Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
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MGT 4396 Special Topics in Management & Organizational
Behavior. Timely management topics are presented in the form of 1,
2, or 3-semester credit hour courses. Keeping pace with advances in
management requires constant learning. These courses provide an
opportunity to examine and assess issues in management. There are no
designated prerequisites, but students are encouraged to have completed
several management courses. Topics are announced in advance. 1-3
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

MGT 4397 Internship. (Formerly 397) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

MGT 4433 Operations Management. (Formerly 4333) A study of theory,
principles and computational procedures as applied to such areas as
strategic planning, forecasting, capacity planning, productivity and quality
control. Prerequisite: MGT 3300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

Marketing
MKTG 2241 Introduction to Social Media Marketing. (Formerly 241)
Introduction to social media marketing including Facebook, Twitter, and
LinkedIn. Students learn how to develop a social media presence and
work towards fulfilling requirements for a social media certification (e.g.
Hootsuite). To help develop critical thinking and strategic ability, students
are exposed to current trends and diverse viewpoints in social media
marketing, including evolving best practices. Credit cannot be earned in
both MKTG 2241 and MKTG 3347. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

MKTG 2242 Introduction to Search Engine Optimization (SEO). (Formerly
242) Students learn the fundamentals about how content development
relates to SEO including applying SEO techniques to a blog. As part
of the course, students work towards fulfilling requirements for an
SEO certification (e.g. Huspot). Students are exposed to sources for
gaining an up to date perspective on the constantly evolving field of
SEO, as well as getting exposure to the ethics of “white hat” and “black
hat” SEO techniques. Credit cannot be earned in both MKTG 2242 and
MKTG 3348. 3 semester credit hour/s. 
Campus: LISLE 

MKTG 2243 Introduction to Search Engine Marketing. (Formerly 243)
Students learn fundamentals of SEM (search engine marketing) through
hands-on exposure to the Google Adwords platform. Concepts and
skills include creating ads, choosing keywords, monitoring performance.
Students take the Google Adwords Fundamentals exam, which is
1 of the 2 exams required for Google Adwords certification. To help
develop critical thinking and strategic ability, students are exposed to
real world scenarios and live Adwords campaigns, to help them learn
how to discriminate between various potential strategies and their
relative effectiveness. Credit cannot be earned in both MKTG 2243 and
MKTG 3349. 3 semester credit hour/s. 
Campus: LISLE 
MESA 

MKTG 2244 Intro to Web Analytics (Google Analytics). (Formerly 244)
Students learn fundamentals of Web Analytics through hands-on
exposure to the Google Analytics platform. Concepts and skills include
learning how Web Analytics can provide insight on Website visitors
and their behavior, and the importance of monitoring ROI (return on
investment). To help develop critical thinking and strategic ability,
students are exposed to current trends and viewpoints in Web Analytics,
to understand the importance of the insights that analytics can provide,
and how it can inform clients’ strategic marketing plans. Credit cannot be
earned in both MKTG 2244 and MKTG 3345. 3 semester credit hour/s. 
Campus: LISLE 
MESA (Typically Offered: Periodically) 

MKTG 2291 Topics. (Formerly 291) Specially designed courses in
various business topics to supplement the marketing curriculum.
Prerequisite: Varies based upon the specific topic being explored. 3
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 9. Department Consent Required.  
Campus: LISLE 
MESA 

MKTG 2297 Internship. (Formerly 297) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Course Repeatable. Maximum number of units
allowed: 12. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 

MKTG 2300 Principles of Marketing. (Formerly 300) This course is an
investigation of the basic principles of marketing, with an emphasis
on the practical application of those principles to formulate marketing
plans that will deliver value to customers and meet the goals of the
organization. It focuses on how companies develop marketing strategies
based on the decisions they make about the types of products they will
offer and how those products will be distributed, promoted, and priced.
The impact the external market environment can have on those strategies
is also examined. Prerequisite: Sophomore standing. 3 semester credit
hour/s. 
Designation: Individuals, Organizations, and Societies (QIO) 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 
MESA 

MKTG 3305 Sports Marketing. A case study approach will be used
to explore and analyze situations that pertain to sports marketing.
Prerequisite: MKTG 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Periodically) 
MESA (Typically Offered: Periodically) 
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MKTG 3310 Consumer Behavior. (Formerly 310) This course is an in-
depth examination of the internal and external factors that influence
consumers in their selection, use, and disposition of products and
services. In examining consumer needs, wants, and behavior as a
foundation for the formulation of effective marketing strategies, the
course emphasizes the importance that organizations must place on
understanding not only the demographic and economic factors that drive
consumers to behave in certain ways, but the psychological, cultural, and
social factors as well This course examines consumers' needs, wants,
and market behavior as a foundation for the formulation of effective
marketing strategies by organizations. The course also provides an
understanding of consumer behavior that can be used by all students to
enhance their ability to consume wisely and to enable them to appreciate
the critical role consumers play in our economic system. Prerequisite:
MKTG 2300. 3 semester credit hour/s. 
Designation: - 
Campus: LISLE (Typically Offered: Spring Term) 
MESA 

MKTG 3318 Infographics for Business. (Formerly 318) Infographics
employ the use of pictures to tell a story and to convey ideas in a simple
an easy to understand format. This course will focus on the uses of
infographics in business as well as a hands on learning experience in
developing inforgraphics. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

MKTG 3325 CRM Business Concepts and Software
Applications. (Formerly 325) CRM Business Concepts and Software
Applications. Successful businesses rely on a CRM software system
to provide a 360 degree view of their customers and important insights
into their own business. This course provides students with the
understanding of customer relationships, including strategic, operational,
and analytical views and their applications to business. Students will
also gain hands-on experience in and outside the classroom using
SalesForce.com, one of the premier CRM software programs that is
widely used in business today. Prerequisite: Earned grade of "C" or better
in MKTG 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA 

MKTG 3331 Internet Marketing Communications. (Formerly 331)
Internet marketing is reshaping the way businesses and consumers
interact with each other. This course studies how the Internet as a
communication channel can be valuable to marketing decision makers
eager to understand and utilize Internet technology to grow their
businesses. Examining the Internet and its evolution from a research
tool to a marketing communications medium, this course shows how the
Internet offers an array of one-to-one, real-time, personalized marketing
communications. Through various exercises and projects, students will
explore how the Internet affords decision makers the opportunity to
customize their marketing approaches to meet individual customers'
needs and to make the Internet an effective part of an overall Integrated
Marketing Communications Strategy. Prerequisite: MKTG 2300. 3
semester credit hour/s. 
Campus: LISLE 
MESA 

MKTG 3333 Personal Selling and Sales Management. (Formerly 333)
This course examines the role personal selling plays in an organization's
overall integrated marketing communications program. Students
will explore how personal selling works with other elements of the
promotional mix (advertising, publicity, sales promotion) to create
a uniformed, integrated marketing message. In addition to gaining
knowledge of traditional personal selling practices and techniques,
students will learn how the Internet is increasingly factoring into an
organization's personal selling strategy. Prerequisite: MKTG 2300. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
MESA (Typically Offered: Periodically) 

MKTG 3345 Introduction to Web Analytics. (Formerly 345) Web Analytics,
one of the core skills for online marketing, is becoming increasingly
important to companies, as they seek to evaluate the performance of
their websites and advertising campaigns, with the ultimate goal of
tracking the return on investment. Students will learn about Google
Analytics, one of the top tools, starting with creating a blog and then
monitoring the number of people who see the blog posts and where they
come from. The students doesn’t need any required skills and doesn’t
need to be “numbers person” – the course is for anyone who wants to
get a job in online marketing or who wants to learn how the performance
of websites fits into business. Skills that will be learned in this course
connect to other areas, such as search engine marketing and social
media marketing, and provide a “network effect” to help students become
more effective online marketers and more employable. The course also
includes working towards a Google Analytics “Individual Qualification,”
which is like a certification, and is a great thing for students to have on
their resumes. Web Analytics can be a competitive differentiator in the
job market, either as a skill set or as a dedicated role. Prerequisite: Earned
a grade of "C" in MKTG 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA 

MKTG 3347 Social Media Marketing. (Formerly 347) LinkedIn listed
Social Media Marketing as the #1 skill that got people hired in 2013.
Social Media Marketing continues to grow and be an important area, as a
dedicated role or skill set. In this course, students will learn how to create
and monitor the performance of social media marketing campaigns, with
a focus on the three main platforms - Facebook, Twitter, and YouTube.
Coverage also includes establishing and maintaining an organization’s
presence on LinkedIn, and using tools such as Hoot suite, to post content
to multiple networks (e.g., Facebook, Twitter, and LinkedIn). Other topics
include social media monitoring, and looking at the performance of social
media campaigns with built-in tools such as Facebook Insights and You
Tube Analytics. Students will gain an understanding of not just how to
manage social media, but how to look at return on investment (ROI).
This emphasis on ROI provides a competitive edge, and students can
also participate in an experiment that may eventually become a social
media certification. Prerequisite: Earned a grade of "C" in MKTG 2300. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 
MESA 

MKTG 3348 Content Development & Search Engine
Optimization. (Formerly 348) An interdisciplinary course focusing on
helping students capture, preserve, and share digital stories. Students will
learn how to develop content telling the story of an organization to boost
the relevance of a website and support the overall marketing efforts of
the organization. Prerequisite: Earned a Grade of "C" in MKTG 2300. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 
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MKTG 3349 Search Engine Marketing. (Formerly 349) This course
introduces search engine marketing, the process of creating and
managing ads on Google, which is a core skill in digital marketing that
can also be a dedicated role. Students work on live campaigns and work
towards Adwords certification. Prerequisite: Earned a grade of "C" in
MKTG 2300. 3 semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

MKTG 3360 Marketing Research. (Formerly 360) This course presents
the principles of marketing research primarily from the perspective of the
users of that research, with a focus on the practical and applied aspects
of the subject. Emphasis will be placed on how marketing researchers
apply the various concepts and techniques, as well as how business
decision makers implement the findings to improve marketing practices.
Topics covered will include research design, sampling techniques,
questionnaire design, measurement and scaling, data collection and
analysis, and report preparation. Prerequisite: MKTG 2300, BALT 1150. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall Term) 

MKTG 3391 Topics. (Formerly 391) Specially designed courses in various
business topics to supplement the business curriculum. Prerequisite:
Varies based upon the specific topic being explored. 3 semester credit
hour/s. Course Repeatable. Maximum number of units allowed: 12. 
Campus: LISLE 

MKTG 4320 Data and Text Mining. (Formerly 320) This course focuses
on algorithm techniques that can be used for knowledge discovery such
as classification, association rule mining, clustering, and heuristics. This
course will cover data mining for business intelligence and will cover
applications to both data and text. The focus is on several techniques
that aim at discovering patterns that can bring value or “business
intelligence” to organizations. Examples of such patterns include fraud
detection, consumer behavior, and credit approval. The course will cover
the most important data mining techniques including: classification,
clustering, association rule mining, prediction --- through a hands-
on approach using specialty software. Cross-listed with BALT 4320.
Prerequisite: Earned a grade of "C" or better in BALT 2251 or BALT 3301. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

MKTG 4330 Promotional Strategy. (Formerly 330) To maximize their
impact on both end consumers and other busiensses, companies must
coordinate and integrate all of their marketing functions. Using an
integrated marketing communications (IMC) approach, this course goes
beyond the traditional study of advertising, sales, promotion, personal
selling, direct marketing, and public relations, to show how all of these
components of promotion, as well as the other three elements of the
marketing mix, must blend together to present a unified message to
consumers. An integrated marketing communications (IMC) approach to
the study of the strategies organizations use to promote their products
and services. The course goes beyond the traditional study of advertising,
sales promotion, personal selling, direct marketing, and public relations
to show how all four elements of the marketing mix – product, price,
promotion, and distribution – must blend together to present a unified
message to customers. Prerequisite: MKTG 2300. 3 semester credit hour/
s. 
Campus: LISLE (Typically Offered: Fall Term) 

MKTG 4380 Marketing Strategy. (Formerly 380) A comprehensive study
of major topics in strategic marketing, the components of a marketing
plan, and financial analysis for marketing management. Case studies are
used as the approach for utilizing marketing concepts and practices to
analyze marketing problems in a wide variety of industry settings and
to develop marketing strategies based on those analyses. Prerequisite:
Earned a grade of "C" or better in both MKTG 3310 and MKTG 3360. 3
semester credit hour/s. 
Campus: LISLE (Typically Offered: Spring Term) 

MKTG 4395 Independent Study in Marketing. This course allows an
opportunity for a student to concentrate on a specific topic related to
an existing course or to explore a timely topic not covered in an existing
course. A proposal is required, outlining the nature of the problem and
scope of the investigation. A research paper or project is required, as
appropriate to the problem under investigation. 1-3 semester credit hour/
s. Course Repeatable. Maximum number of units allowed: 12. Department
Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

MKTG 4396 Special Topics in Marketing. Timely marketing topics
are presented in the form of 1, 2, or 3-semester credit hour courses.
Keeping pace with advances in marketing requires constant learning.
These courses provide an opportunity to examine and assess issues
in marketing. There are no designated prerequisites, but students are
encouraged to have completed several marketing courses. Topics are
announced in advance. Department Consent Required. 1-3 semester
credit hour/s. Course Repeatable. Maximum number of units allowed:
12. Department Consent Required.  
Campus: LISLE (Typically Offered: Fall and Spring Terms) 

MKTG 4397 Internship. (Formerly 397) Practical experiences in business
related fields under the supervision of the program coordinator. 2-6
semester credit hour/s. Department Consent Required.  
Designation: Engaged Learning 
Campus: LISLE 

Faculty
Faculty
Julie Bjorkman (2009), Ph.D. 
Director, Business 
Assistant Professor, Business 
Ph.D. 2007, OD, Benedictine 
M.S., 1995, Org Development & Analysis, Case Western Reserve
University 
B.A., 1991, English, John Carroll University

Richard Cali (2004), M.B.A. 
Business 
Instructor, Business 
MBA, Dominican University

John Draut (1996), M.B.A. 
Business 
Instructor, Business 
MBA DePaul University; 1981

Tim Goines (1997), Ph.D. 
Business 
Professor, Business

Howard "Chuck" Johnson (2007), J.D., M.B.A. 
Business 
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Assistant Professor, Business 
MBA 2015 Benedictine University 
J.D. City University School of Law 1991 
B.A. 1989 Western Illinois University

Todd Kelsey (2014), Ph.D. 
Business 
Associate Professor, Business 
Ph.D. Illinois Institute of Technology

Namhoon "August" Lee (2022), Ph.D. 
Business 
Associate Professor, Business 
Ph.D. 2012, Management Science with Finance concentration, Illinois
Institute of Technology 
M.S. 2006, Finance, Illinois Institute of Technology 
M.B.A. 2004, Thunderbird School of Global Management 
B.S. 1995, Physics, Korea University, Seoul

Zhen Liu (2017), Ph.D. 
Business 
Associate Professor, Business 
Ph.D. 2007, Northwestern University

Barbara T. Ozog (1992), Ph.D. 
Business 
Professor, Business 
Ph.D. 1985, Northwestern University 
M.S. 1979, Northwestern University 
B.S. 1977, Loyola University Chicago

Robert Rebman (2007), Ph.D., CPA 
Business 
Assistant Professor, Business 
PhD, 2020, Capella University 
MBA 1988, University of Chicago 
BSBA, 1977, Roosevelt University, Chicago

Florina Salaghe (2017), Ph.D. 
Business 
Associate Professor, Business 
Ph.D. 2017, University of Nevada, Reno 
B.S. Finance Babes Balyai University, Cluj Napoca, Romania 2004

Ramkrishnan Tenkasi (1998), Ph.D. 
Business 
Professor, Business 
Ph.D. 1993, Case Western Reserve University

Derrick Walters, M.B.A., Ed.D. PMP, ITIL 
Business 
Assistant Professor, Business 
Ed.D., Villanova University 
M.B.A., Keller Graduate School of Management

Tsui-Fan Tom Yu (2008), Ph.D. 
Business 
Assistant Professor, Business 
Ph.D. 1978, Texas A&M University 
M.S. 1973, Arizona State University 
B.S. 1971, Montana State University

Lecturers
Walter R. Baehrend Jr., M.B.A., Ph.D. 

Lecturer, Business

Jeffrey Bailey, M.S., Ph.D. 
Lecturer, Business

Robert Bills, M.B.A. 
Lecturer, Business

Ardella Burkes, M.B.A. PHR, SHRM-CP 
Lecturer, Business

Jeffrey C. Chadwell, M.B.A,. Lean Six Sigma Green Belt 
Lecturer, Business

Bobra Ford Crockett, Ed.D. 
Lecturer, Business

Martin Dunne, M.S. 
Lecturer, Business

Tracy Elazier, M.B.A., Ph.D. 
Lecturer, Business

Gregory Evans, M.A., M.S., Ph.D. 
Lecturer, Business

James Farrell, M.B.A. 
Lecturer, Business

Nancy Fitzgerald, M.A.T. 
Lecturer, Business

David L. Forsyth, LL.M., J.D. 
Lecturer, Business

Robert Gillis, M.B.A., D.B.A. 
Lecturer, Business

Cassandra Glenn, M.A. 
Lecturer, Business

John Gray, M.A., M.B.A., LL.M., J.D. 
Lecturer, Business

Bradley W. Gronke, M.B.A., M.S., Ed.D. 
Lecturer, Business

Jose H. Guardiola, M.A., M.S., Ph.D. 
Lecturer, Business

Victoria Heredia, M.S. 
Lecturer, Business

James Hill, M.B.A. 
Lecturer, Business

James J. Itang'ata, M.A., Ph.D. 
Lecturer, Business

Rodney C. Kirkham, M.A. 
Lecturer, Business

Michael London, M.B.A. PMP 
Lecturer, Business

Kyabaga (David) Lwanga, M.S. GIS 
Lecturer, Business
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Edmund Manrique, M.B.A, M.S. 
Lecturer, Business

Frank Marchionni, M.B.A. CPIM 
Lecturer, Business

Michael Medema, M.B.A. 
Lecturer, Business

Chukwuemeka (Anthony) Orji, M.S. 
Lecturer, Business

Peter Papantos, M.B.A. 
Lecturer, Business

David Pfeiffer, M.B.A., Ph.D. 
Lecturer, Business

Lincoln Pinto, M.S., M.B.A. EA 
Lecturer, Business

Tim E. Price, M.B.A., Ph.D. CPA 
Lecturer, Business

Sr. Marilyn Jean Runkel, M.Ed., M.S., Ph.D. 
Lecturer, Business

Kevin Schenke, M.S.A. CPA 
Lecturer, Business

Hao Shen, M.S., M.A., M.S.A. 
Lecturer, Business

Jennifer Smith, M.S., Ph.D. Lean Six Sigma Green Belt 
Lecturer, Business

Thomas A. Smith, M.P.H., M.B.A. 
Lecturer, Business

Nathan Patrick Taylor, M.S., M.P.H. 
Lecturer, Business

Mohamed B. Zarrugh, M.B.A. 
Lecturer, Business

The lecturers listed are individuals who have been employed as instructors
on an as-needed basis, within the last several years, to teach courses at
Benedictine University. Instructors listed may not currently be employed
by Benedictine University. The University is fortunate to be able to provide
our students with part-time faculty whose experience, credentials and
commitment to education add to the high quality of our resident faculty.


